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How To Sell More Raffle Tickets for Your Fundraiser  

 by Kimberly Reynolds  

 A lot of groups need help with selling raf-
fle tickets because there isn't much in the 
way of good ticket sales advice out there. 
So, here are some tips on how to sell raffle 
tickets that should double or triple your 
revenue. 

Sales Targets 

These are your target markets: 

Family and friends  

Neighbors and co-workers 

General public 

As you can see, the last group is by far the 
largest, so that's where you need to focus 
your sales efforts. Don't ignore the first 
two groups. They just need to be sold to 
face-to-face because it's harder to turn 
someone down when they're standing 
right in front of you.  

Have the raffle tickets in hand when you 
ask for their support. Hand them a flyer 
listing all the prizes, the ticket price, and 
the particulars about the prize drawing. It 
should also prominently state why you're 
raising funds. 

Don't over talk it. Just ask for their help 
and assume they are giving it. Use the as-
sumptive close: "We need your help with 
our raffle fundraiser. How many should I 

count you in for?"  

The key point is not to explain everything, 
let the flyer do that by putting it in their 
hand immediately. Your task is to make 
the sale quickly and you do that by assum-
ing they have already said yes. They'll ei-
ther acquiesce and buy tickets or toss out a 
defensive objection that you can quickly 
counter. 

Raffle Ticket Sales To General Public 

The best place to sell lots of tickets is at 
high-traffic locations such as shopping 
centers, grocery stores, drug stores, home 
improvement stores, Wal-Mart, etc. 

Get permission from the store manager 
ahead of time to set up a sales table out-
side the entrance. Pick times when there's 
lots of shoppers and position your table so 
it's easily seen as people approach the 
store. 

Place signs in front of and behind the table 
explaining the reason you are raising 
funds and clearly stating the raffle ticket 
price. Example signage: "School Fund-
raiser Raffle - $10,000 Grand Prize"; 
"Help Us Buy New Playground Equip-
ment."  

 

Continued on page 2 

Reprinted with permission from EzineArticles . 
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The purpose of the signs is to "pre-sell" people as they 
approach so they will be more receptive to your offer. 
Those who aren't interested will avoid eye contact and 
hurry by, the rest are your prime prospects that you 
want to approach and hand the raffle flyer. 

One more thing about selling raffle tickets. It's all in 
how you present the raffle opportunity. It's actually 
quite similar to any fundraising product sales pitch.  

There are three main points: 

1 - Explain why you are raising funds 

2 - Ask for their help to meet your goal 

3 - Use the word "because" with your call to action 

So, let's look at an example raffle ticket sales pitch for 
a school fundraiser. 

We're doing a raffle to raise funds for new playground 
equipment for our school.  

Can you help us meet our goal by buying a ticket be-
cause the prize is $10,000? 

You don't want to say too much about the raffle in 
your pitch. Groups always make that mistake. 

You want to state a problem that you're solving (need 
for new playground equipment), ask them directly for 

their help, and use the word "because" as a psycho-
logical trigger to get a positive response. 

When using a sales table at a shopping center, do the 
same thing with your signage. Create pairs of signs 
that work together to make those three points. 

If they have questions, then you explain details about 
the raffle prizes and how much fun the event will be. 
Remember, enthusiasm sells, so don't wear yourself 
out trying to explain everything to every prospect. 
That's why you use the signs and the sales pitch. 

Raffle Tickets Summary 

You can easily sell many more tickets by using the 
right approach. With friends, neighbors, and co -
workers, it's the assumptive close that works best. 

With the general public, it's all about leveraging high -
traffic locations with sales tables, signage, and a two-
sentence sales pitch. Use both of these sales strategies 
and you'll double or triple your raffle ticket sales.  

Kimberly Reynolds writes for national publications 
about school fundraisers, advice on selling raffle tick-
ets and nonprofit fundraiser events. Find more school 
fundraiser ideas on her website, FundraiserHelp.com 

Article Source: http://EzineArticles.com/?

expert=Kimberly_Reynolds  

The preceding article has some good tips on how to sell our raffle tickets. We can sub-

stitute ñdog shows, agility trials, hunt tests and obedience trialsò for grocery stores, 

drug stores etc.  Perhaps some of you know dog show vendors who would be willing to 

let you hang out in their space and sell tickets or even sell them for you. Regardless of 

the methods we use it is very important that each of our fund raising activities are a 

success and that we all do our best to support the Fundraising committee they strive to 

raise funds for our 2013 National. It will take the effort of the entire membership to 

raise the funds needed.  
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Below is the slate proposed by the nominating committee for the 2011 election. Both Rhonda Cor-

num and Patricia Chin are stepping down from the board. We would like to thank them for their ser-

vice to the club. 

Officers:  

President - Dan Dunham 

Vice President - Terry Anderson 

Treasurer - Becky Haley 

Secretary - Carol Black 

Board of Governors:  

Betty Bradbury  

Cheri Dunham 

Carla Joyce 

Patty Wagner 

Ron Jacobson 

 

We are accepting nominations from the floor through October 31st. Please send nomi-

nations to either Betty Bradbury, Cheri Dunham or Becky Haley. The election will be 

held at the next club meeting on November 19th at the annual Hunt Test in Milner, GA.  

 

Nominating Committee:  

Cheri Dunham - cheridan@live.com  

Betty Bradbury - bthorngset@aol.com  

Becky Haley - loveappies@comcast.net  

 

 

 

2011 GSCGA Elections 
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Me morandum for AKC BOD and AKC Delegates  

 

Subject: Group Realignment - The time has come  

 

In October, 2007, the AKC Board of Directors appointed a committee to evaluate the existing alignment of 

breeds within the seven variety groups and determine if a different alignment would better serve the Sport.  

In 2008, the committee reported its recommendations to expand the number of groups from seven to ten and 

to move breeds from the current groups to the new groups. The proposal was scheduled to be voted on at the 

March 2009 Delegate meeting.  

At the March, 2009 Delegate meeting, the Committee recommended that the proposal be referred back to the 

BOD, as additional information had rendered a vote premature. The BOD subsequently referred the action 

back to a re-formed Realignment committee, which began its work in 2010.  

In accomplishing its task the Realignment Committee met in person, via conference call and through email 

coordination. In its study, the committee considered the current groupings, the previous comments from all 

stakeholders, the development of AKC  

record keeping and event management software, the numbers of breeds in the recognition pipeline and AKC 

plans for streamlining the breed recognition process, and the parallel work of the AKC Judging Approval 

Process committee. A composite of Frequently Asked Questions (and Answers) which provide detail is in-

cluded in this summary  

Significant changes in the Groups include splitting the Working Group into three groups, the Hound Group 

into two groups and the Sporting Group into two groups. A listing of proposed Groups and their composition 

is included in this summary.  

The committee recommends the addition of four groups to the listing currently in place (7 groups). This 

change which requires Delegate approval to amend Chapter 3, Sections 1, 15, 17, 18, 19 and 20, and Chapter 6, 

Section 3 of the Rules Applying to Dog Shows. Concurrently, the committee notes that it may be useful to re-

move the reference to the number of groups from all of the above sections, except Chapter 3, Section 1.  

In addition, Chapter 2 of the Rules Applying to Registration and Discipline refers to the number of groups, 

and would require Delegate approval to amend.  

The committee, by submission of this report, requests the Board of Directors of the American Kennel Club, in 

accordance with Article XX of the Bylaws of the American Kennel Club, propose and submit the necessary 

amendments to the Delegate body, to  

be read at the December, 2011 meeting of the Delegate Body, published in two issues of AKC Gazette, and 

voted upon at the March, 2012 meeting of the Delegate Body.  

 

Respectfully submitted,  

 

S/ Tom Davies, Chair  
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REALIGNMENT FAQ  

 

  

Why realign the groups?  

The proposed Group Realignment will  

 Align breeds that are similar in conformation, structure or function  

 Improve judges education by building on similarities  

 Accommodate new breeds within the groups  

 Increase entries/enhance exhibitor experience by providing additional opportunities for  

group placement  

Improve spectator understanding of dog shows  

Why now, when the proposal two years ago was set aside?  

A number of factors influenced the decision to postpone the Realignment Initiative. Most of  

those issues are now resolved, or are on parallel timelines to implement solutions. Revision is  

inevitable, or the current scheme becomes unmanageable.  

With entries declining, how can AKC justify enlarging the number of Groups?  

AKC recently revised the process for accepting new breeds. As these breeds gain full  

recognition, and begin appearing in our events, the current groups will become unmanageable.  

Additional groups bring additional positive competitive opportunities for our exhibitors.  

If we do nothing what happens to sizes of the Groups?  

 

As of 7/1/2011               Current                                                     2014 Projected (adding Miscellaneous )  

Sporting                                  29                                                                         39 

Hound                                     28                                                                         41 

Working                                  29                                                                         42 

Terrier                                     29                                                                         31 

Toy                                           23                                                                         25 

Non-Sporting                        20                                                                         23 

Herding                                  26                                                                          38 

 

Cant we just divide fix the large groups and avoid moving other breeds around?  

Incremental solutions only solve half of the problem, but not at half of the cost. After reviewing  

the comments from the previous proposal, and understanding the impact that new breeds will  

have, the committee felt that a comprehensive revision now would mean we should not have to  

revisit the groups in 3, 5 or 10 years.  
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FAQôs continued 

 

Whats different about this proposal?  

A major concern with the 2008 proposal was that the projected size of the working group was  

not addressed. This proposal answers that concern. .  

How long will this take to implement?  

Current estimate is 3 years from approval to implementation. Assuming approval would occur in  

March 2012, implementation would be mid -2015.  

How do these groups align with other organizations?  

There was no attempt to mirror any other organizations structure. There are similarities - and  

differences - to FCI and others.  

What input do Parent Clubs have in this process? Will they have opportunity to  

determine what which group their breed is assigned?  

The committee took into consideration the previous comments of all stakeholders. Cogent, well- 

supported Parent Club inputs will be given due weight. In the long term, however, the groups  

will be based an overall plan to enhance the Sport.  

 Eleven groups?  

Group 1: Sporting - Pointer & Setter  

Group 2: Sporting - Retriever & Spaniel  

Group 3: Scent Hounds  

Group 4: Sight Hounds  

Group 5: Working Utility  

Group 6: Working Molosser  

Group 7: Working Spitz  

Group 8: Terriers  

Group 9: Toy  

Group 10: Non-Sporting  

Group 11: Herding 

Sporting group: Divided into Pointer/Setter and Retriever/Spaniel breeds by considering both  

physical form and function  

 Hound group: Divided into Sight and Scent by function and the physical characteristics  

related to each  

 Working group: Divided into Working -Utility (multi -purpose breeds which vary in ancestry  

and function) , Working -Molosser (generally dogs of the Mastiff type) and Working-Spitz (breeds  

which common physical characteristics and ancestry.)  
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FAQôs continued 

 

Terrier Group: Unchanged  

 Toy Group: Essentially unchanged.  

 Non-Sporting Group: Based on similarity of form and function, Spitz -type breeds were  

moved to Working -Spitz. Non-Sporting name is retained  

 Herding Group: Several breeds moved to other groups. Remainder of composition  

unchanged  

With this many groups wont shows take longer?  

The administrative time to move additional  

groups in and out of the ring(s) should not add more than five to ten minutes. Groups can also  

be judged concurrently. Of course, more entries resulting from realignment could mean shows  

would become longer---and that would be a good thing.  

How much more will this cost for AB clubs?  

The club determines actual costs based on what it decides to award. Should the club opt for  

rosettes, estimated pricing is $35-$50 per each additional group. Prizes are also at the  

discretion of the show-giving club. Note: Rosettes and/or prizes are not required by the Rules.  

How will realignment affect the approval of judges?  

AKC has developed a favorable package for judging approval which relaxed some requirements  

and enables judges to attain approvals on a compressed time frame.  

What about existing group clubs?  

When realignment is implemented, Group Shows may only offer competition for breeds in the  

new groups. A breed or variety may only be eligible to compete in one group and that would be  

the new group to which it is assigned. Existing Working, Hound, Sporting and Non -Sporting  

clubs eligible to hold AKC events at the time of implementation, may concurrently hold shows  

for the two new Sporting or Hound Groups, the three new Working Groups, and the Non - 

Sporting Group may hold shows for the Non-Sporting and Working -Spitz groups. There may be  

no inter -group competition, nor Best in Show at these events. When a club offers competition  

within the new groupings, they would be treated as two separate, but concurrently held, Group Shows.  

There are currently nine approved Sporting, eighteen approved Hound, ten approved  

Working and seven approved Non-Sporting Group Clubs.  
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Note - Only the sporting group is listed in this newsletter a full breakdown may be found on the AKC 

site.  

 

The Groups projections with breeds currently in the Groups, Miscellaneous Class and  

Foundation Stock Service  

(with inclusion of FSS, numbers are higher than short term projections listed previously)  

Group 1: Sporting Pointers & Setters  

(18 breeds)  

Bracco Italiano  

Brittany  

Drentsche Patrijshond  

Pointer  

Pointer (German Shorthaired)  

Pointer (German Wirehaired)  

Portuguese Pointer  

Setter (English)  

Setter (Gordon)  

Setter (Irish  

Setter (Irish Red & White  

Small Muenstenlander Pointer  

Spinone Italiano  

Stabyhoun  

Vizsla  

Weimaraner  

Wirehaired Pointing Griffon  

Wirehaired Vizsla  

Group 2: Sporting - Retrievers & Spaniels  

(21 breeds)  

Barbet  

Koolkerhondje  

Lagotto Romagnolo  

Retriever (Chesapeake Bay)  

Retriever (Curly -Coated)  

Retriever (Flat -Coated)  

Retriever (Golden)  

Retriever (Labrador)  

Retriever (Nova Scotia Duck Tolling)  

Spaniel (American Water)  

Spaniel (Boykin)  

Spaniel (Clumber)  

Spaniel (Cocker) ASCOB  

Spaniel (Cocker) Black  

Spaniel (Cocker) Parti-color  

Spaniel (English Cocker)  

Spaniel (English Springer)  

Spaniel (Field)  

Spaniel (Irish Water)  

Spaniel (Sussex)  

Spaniel (Welsh Springer)  
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Upcoming Eventsé 

 
Walk n' Wag  

Lenox Park, Brookhaven 
2180 Lake Blvd NE 
Atlanta, GA, US  
404-496-4038 
walknwag@ahimsahouse.org  

Oct 22ndðFamily Festival and Pet Parade Presented by UPS Fun, Food and Entertainment for the Whole 
Family - Two Legs & Four! Halloween Costumes Encouraged - for People AND Pets! Attractions: Pet Parade 
Contests for People and Pets: Costume, Owner-Pet Look-Alike, Best Trick Kids' Activities and Games Vendor 
Booths Live Entertainment Yummy Food by Local Restaurants Bake Sale with Homemade Goodies Canine 
Demonstrations Raffle ... and Much More! Come with or without your pet! All proceeds benefit Ahimsa 
House, Georgia's only 501(c)(3) nonprofit organization addressing the links between animal cruelty and do-
mestic violence. Since 2004, we have provided over 20,000 nights of safe shelter plus veterinary care for pets 
across Georgia, allowing both them and their families to escape abusive situations. For more information 
about Ahimsa House or Walk n' Wag, please see our website! For more information, please call 404-496-4038 
or email walknwag@ahimsahouse.org.  

2011 Atlanta Puppy Up! Walk  

Pinckneyville Park (near Dog Park) 
4758 South Old Peachtree Road 
Medlock Pavilion  
Norcross, GA, US  

Nov 6th - A fundraising event to support and raise money for Canine Cancer research. A festival with vendors, 
entertainment, demos and more. Take part in the walk with or without your dogs. Many opportunities to vol-
unteer before and during the event. If you wish to be a vendor, or participate please log onto our website and 
fill out the information. For more information, please email gayledaltonsmith@gmail.com.  

Happy Paws Pet Expo & Festival  

Bergeron Rodeo Grounds in Davie 
4271 Davie Road 
Davie, FL, US 33314 
561-300-3878 
info@happypawspetexpo.com  

Nov 12 ï 13 FOR THE PRICE OF A MOVIE TICKET you and your whole family can spend the day being en-
tertained and amazed.  Welcome to South Florida's most fun, exciting and dynamic pet lover's event 
ever!  Pack up the kids and Fido for an action packed weekend of family fun and excitement.  Continuous all 
day activities and entertainment.   Come early and stay late!  FREE PARKING   Happy Paws is a pet-loverôs 
paradise - Two-full days of non-stop action packed entertainment and amazement!  Pets are always welcome!! 
GREAT ENTERTAINMENT --Amazing performing animal acts! Live media personalities! Great live music 
acts that you donôt want to miss !  Happy Paws Pet features nationally renowned entertainment. The Classic 
K9 Show, Doggie Fun Zone, Twigs the Skateboarding Sheltie, The Native Village Alligator Wrestling, Dog 
Scouts of America, Fashion Show & Parade, Mr. & Mrs. Canine, Funny Pet Tricks Miniature Dream Parties, 
Larry's Amazing Free Flying Bird Show and the The Mean Mary Band.  (Check back as more activities and en-
tertainment are added). FAMILY FUN & KIDSô CORNER-- Thereôs always something for Mom, Dad and all 
the kids to do together.  Pony rides, face painting, clowns, large petting zoo, bounce houses, hamster water 
balls and so much more! IT'S A ONE STOP PET LOVERS SHOP, it's everything a pet-owner could dream of ï 
all under one "Woof."    More than 150 quality exhibitors, incredible animal performances, shows with animal 
handling TV stars!?HAPPY PAWS GIVES BACK - Loving pets available for rescue & adoption!  Our goal this 
year is to have over 100 pets adopted.... Let's get the word out and save the pets by joining our pet friendly 
community on Facebook.com/HappyPawsExpo   See you there! For more information, please call 561-300-
3878 or email info@happypawspetexpo.com.  
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Club Member Resultsé 

From Deland, FL  

9/24 West Volusia Kennel Club  

BOS Good Fortuneôs No Greater Treasure. Bred by 

Char Reding and Annelise Reding. Owned by Char 

Reding and Leah Everett. 

RWB Good Fortuneôs Lily Of Tandera.  Bred and 

Owned by Carla Joyce and Char Reding. 

From Belleville, MI  

9/25 Nodrog Gordon Setter Club of Michigan  

WD Blackthornôs All About Jazz. Bred by Betty 

Bradbury. Owned by Ted Baruzzini 

From Monroe, MI  

10/1 Monroe Kennel Club  

SD CH Albannachôs A Knightôs Tale. Bred by Tony and 

Anna Albers. Owned by Kim Parke and Tony & Anna 

Albers. 

10/2 Monroe Kennel Club  

BOB CH Albannachôs A Knightôs Tale. Bred by Tony 

and Anna Albers. Owned by Kim Parke and Tony & 

Anna Albers. 

From Lake City, FL  

10/8 Suwannee Valley Kennel Club of Florida  

BOB Good Fortuneôs No Greater Treasure. Bred by 

Char Reding and Annelise Reding. Owned by Char 

Reding and Leah Everett. 

BOB/WB Good Fortuneôs Lily Of Tandera.  Bred and 

Owned by Carla Joyce and Char Reding. 

RWB Good Fortuneôs Great Is Thy Faithfulness.  Bred 

and Owned by Char Reding and Annelise Reding. 

From Ludwigôs Corner, PA 

10/8 Devon Dog Show Association  

SD CH Albannach A Knightôs Tale JH. Bred by Tony 

and Anna Albers. Owned by Kim Parke, Tony & Anna 

Albers 

From Arcadia, FL  

10/14 Greater Naples Dog Club  

BOB CH Sonshineôs Zip-A-Dee-Doo-Dah. Bred by Jim 

Waddington and Kathy Lirette. Owned by Jim Wad-

dington, Kathy Lirette and Mary An  Leonard.  

BOS CH Good Fortunes Expect Great Things JH. Bred 

by Char Reding & Annelise Reding. Owned by Dan & 

Cheri Dunham and Char Reding. 

SD Good Fortuneôs No Greater Treasure. Bred by Char 

Reding and Annelise Reding. Owned by Char Reding 

and Leah Everett. 

RWB Sonshineôs All That Jazz. Bred by and owned by 

Jim Waddington and Kathy Lirette.  

10/15 Greater Venice Florida Dog Club  

BOB CH Sonshineôs Zip-A-Dee-Doo-Dah. Bred by Jim 

Waddington and Kathy Lirette. Owned by Jim Wad-

dington, Kathy Lirette and Mary An  Leonard.  

BOS CH Good Fortunes Expect Great Things JH. Bred 

by Char Reding & Annelise Reding. Owned by Dan & 

Cheri Dunham and Char Reding. 

SD Good Fortuneôs No Greater Treasure. Bred by Char 

Reding and Annelise Reding. Owned by Char Reding 

and Leah Everett. 

WD Amberlove Me Here At Last. Bred By Roseanne 

Schweigerath. Owned by Leah Everett and Cheri 

Dunham. 

RWB Sonshineôs All That Jazz. Bred by and owned by 

Jim Waddington and Kathy Lirette.  

10/16 Greater Venice Florida Dog Club  

BOB Good Fortuneôs No Greater Treasure. Bred by 

Char Reding and Annelise Reding. Owned by Char 

Reding and Leah Everett. 

SD CH Sonshineôs Zip-A-Dee-Doo-Dah. Bred by Jim 

Waddington and Kathy Lirette. Owned by Jim Wad-

dington, Kathy Lirette and Mary An  Leonard.  

RWB Sonshineôs All That Jazz. Bred by and owned by 

Jim Waddington and Kathy Lirette.  
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Congratulations!  

CH Blackthornôs All About Jazz. (CH Blackthornôs Early Times x CH Blackthornôs 

Heart And Soul) Bred by Betty Bradbury. Owned by Ted Baruzzini.  

Dudley finishes his Championship in style going Winners Dog at the  

Nodrog Specialty 
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Litter Announcementé 

Whelped August 29th - 5 girls and 3 boys. 

Sired by Black Diamondôs Stairway To Heaven 

owned by Jackie Noel and Barbara Barfield. 

The dam is Noel Stoneôs Black Perrozi owned 

by Jackie Noel and Jim Stone.  For additional 

information please contact Barbara at black-

diamond55@gmail.com. 

 

 

 

New Additioné 

We are very pleased to announce that we have a 

new little girl in our house, ñTazò Buteoôs Stormy 

Waters (Buteoôs Midnight Ridinô High x Multi 

BISS GCH Buteoôs Gale Warning)  bred by Craig 

Holland and Ellen Jones.  

Tom & Becky Haley 


